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2021 F, 2FEENS EERRBARFXUS R W EREFANIPESIE THEEMETIE (Blended MBA),
BRI T ER—ELCRW IR B, XEHIE 2022 FHEENE—PNFELEEBSEFINSEHERE, EZR
HINRIE R FhaHE

Bal, ZFEIHEFRAL 74000 BREDHAELRFEM. HF, B 4000 ZRREKETERE. FEREME
PRGREBF, WIIKREHRREBEETESHEETRENRIFER. FEAFIMRIHSRERASTHE DT
BT IER, MITRESSTLEEEN, EEEUMSATIES AXBERFE T, B UHZTl
Byt SR B HAZPE R ER,

Michel GUTSATZ
PEXERK
EEENHEFRT

KEDGE Business School has a long-standing presence in China with partnerships with three of the most prestigious
Chinese universities & schools: Shanghai Jiao Tong University (since 2003) for its Global MBA where European and
Chinese executives study together, Renmin University of China (2010) for the Sino-French Institute in human and
social sciences, China Central Academy of Fine Arts (2018) for the Sino-French Institute in Management in Arts and
Design.

In 2021 has been opened the new Sino-Europe Blended MBA in partnership with SUTU/Institute of Cultural & Cre-
ative Industries, thus showing once more how innovation drives KEDGE. This is the first of many forthcoming Execu-
tive Education programmes tailored for Chinese companies that we will introduce in 2022.

All this leads to increasing the KEDGE community in China where over 4,000 alumni work in 2021 out of nearly
74,000 alumni worldwide. The KEDGE China Alumni have a special responsibility to the whole Alumni community

in sharing with them the innovations that are happening in China today. As executives of prestigious Chinese and
foreign companies and leading experts in various fields, they are deeply involved in the transformation and innova-
tion of industries, contributing to the process of shaping a neo-industrial, digital and multipolar world where social
fairness and meaningful progress have become key demands.

Michel GUTSATZ
Associate Dean China
KEDGE Business School
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EBRBRT - ZEHI BB FEMRETIR MBA 2
EQUIS, AACSB Al AMBA = KEFRIAIERITEER MBA I
Ho 2021 FERE (ZRITHR) HREIK 45 i, #EX
hERT 15 58, REHERE. NEFREEHmREL
BLEREH), BT ARZEW LR, BH TFRRAIB R T
SRAENRG T EFRNFESE,

The SJTU-KEDGE Global MBA owns EQUIS, AACSB
and AMBA accreditations. It ranks 45" worldwide and
in the top 15 Executive MBAs in China (Financial
Times 2021). With their excellent business acumen
and extensive business practice, the graduates
become the driving force that promotes corporate

social responsibilities and innovation of industries.
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KEDGE IN MY MIND

The two-year MBA study has significantly boosted my
personal abilities and empowered my entrepreneurship.
First, it brings together managers from different industries.
Cross-sectorial interactions, resource exchanges and proj-
ect cooperation among classmates provided me with
strong support when | started my own company. Second,
it features high practicality and operability. A case in point
is the course on corporate strategy and strategic innova-
tion taught by Prof. Roland BEL. Based on practical cases,
the professor asks participants to use tools such as SWOT
analysis to formulate innovation strategies in accordance
with pain points of users and come up with ways to
persuade difficult investors. Another highlight is the Inter-
national Business Seminar. Back then, | travelled to Frank-
furt, Moscow and Bordeaux for study tours and paid field
visits to places where opportunities of business coopera-
tion exist. A classmate that I met in Frankfurt remains in
contact with me and continues to provide me with useful
information on trade and vocational training in the
German automotive industry.

TR
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President of KEDGE Automobile & New Tech Club

SJTU-KEDGE
Global MBA 2018 Intake

Shanghai Lynn-Glvck Technology Co., Ltd.
General Manager

FRAYERAESE
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SKERRZ FRRE /IR T2,

MY CAREER CHOICE

In accordance with my judgment on the prospects of the
automotive manufacturing industry, | set up my company
to focus on three core businesses, namely basic automo-
tive consulting, new energy product development and
engineering services. As the trend of new energy vehicles
becomes irreversible, the market demand for new energy
products sees significant growth accordingly. At present,
Lynn-Glvck Technology owns 9 patents, including 7 utility
models and 2 inventions. The company will continue to
apply for patents in the second half of the year, aiming at
owning 20-30 patents and becoming a high-tech enter-
prise. In terms of engineering services, | attach my atten-
tion to the training of engineers and service teams. At
present, we have signed cooperation agreements with
many colleges and universities to establish school-enter-
prise training bases so as to stay prepared for the future. |
look forward to providing customers and my own compa-
ny with engineers that are both professional and applica-
tion-oriented in the future.
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KEDGE IN MY MIND

In 2019, | obtained my MBA degree and won the Outstand-
ing Participant Award. The two-year MBA has offered me
with working methodologies and many practical tools. In
my current work, | still use the tools taught in the course of
"information system" as toolbox to support process devel-
opment towards digitalization in supply chain and cross
functionally. In the recent past promotion interview, the
communication, strategic approach, the financial
approach and negotiation skills learned from the MBA also
helped me seize the opportunity for promotion. | also
made some friends and working partners through the
MBA experience. The participants come from all sorts of
industries and are all leading figures. Through discussions,
they are willing to give different opinions and judgments
based on their industry perspectives. Thus, to work with
them is quite eye-opening, sometimes challenging. But it
is exactly the enthusiastic environment that encourages

me to grow.
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SJTU-KEDGE
Global MBA 2017 Intake

ABB Robotics
Global Head SCM Automotive (OEM|Tierl)
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FFRENH], LUKRESIEN ST EBIEK I,

MY CAREER CHOICE

I've worked in the supply chain field for nearly 20 years. In
my eyes, the supply chain is like a living animal. To tame it,
you must understand its habits, pay attention to its moves,
monitor the conditions of different parts, and supervise
the changes occurred. The global supply chain crisis after
the Covid-19 outbreak is a good example and the supply
chain resilience/performance balance always fluctuate.
Since the pandemic, the global electric vehicle market has
developed more rapidly, especially in the China market,
where the overall demand has far exceeded that of tradi-
tional fuel vehicles. This has also attracted more entrants,
making the competition fiercer. To excel in the competi-
tion, my team and | have carried out more rigorous
real-time monitoring and alert mechanism on raw materi-
al supply, logistics, transportation, customer demand and
other sectors, in order to be agile and efficient enough

when changes come.
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KEDGE IN MY MIND

SJTU-KEDGE Global MBA covers a wide range of subjects.
For subjects I'd been familiar with (e.g. organizational
behavior, leadership), | gained new insights by having
in-depth discussions with professors; for subjects I'd
lacked understanding (e.g. accounting, marketing), |
acquired knowledge and skills in a systematic manner.
Apart from study, I also met with like-minded people.
Different from colleagues at work, my classmates were
more communicative, direct and not afraid of speaking
their mind during discussions. | believe that genuine feed-
back is of great value and serves as a precious reference.
Moreover, as a manager myself, | learned to be a better
listener and had opportunities to find more unique and
innovative ideas. Additionally, the International Business
Seminar offered by the Programme elevated my cultural
sensitivity and empathy, which are necessary soft skills for

me to promote ISK business globally.
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President of KEDGE Talent Development Club

SJTU-KEDGE Global MBA 2018 Intake
Participant of EA-DBA Intake 4

Shanghai Isaac-kenneth Associates. Ltd.
CEO & Partner
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MY CAREER CHOICE

Few people could identify their advantages and passions
right from the start. | had also tried different things before
committing myself to headhunting. | am of the view that
one should try different things when young, and embrace
opportunities with an open and inquisitive mindset. Some
decisions might seem to be wrong at the moment, howev-
er, every piece of experience and knowledge accumulated
during the process will form a part of you, making your
world a complete one. You will thus see more clearly your
advantages and passions, which will help you identify a
career path that is worth committing yourself to. By trying
different things, | gained rich work experience, far-sighted
strategic vision and financial capital needed for starting up
a company. Therefore, when the opportunity of co-creating
a headhunter company came, | was confident and capable
enough to take on this new challenge, and finally found the

professional path that | wanted to stay committed to.
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KEDGE IN MY MIND

The year 2015 was a turning point as | bore greater respon-
sibility in work and the growth of my child pushed me to
consider the way forward. By keeping learning, | hoped to
make up for my ability shortcomings and open my eyes.
Therefore, in 2015, | applied for SUTU-KEDGE Global MBA.
The two-year study equipped me with business acumen
and the expertise to investigate the market, and also gave
me the confidence to start a business. Marketing, brand-
ing, financial auditing, business negotiation, team com-
munication and management, all of these essential quali-
ties to start a business have been cultivated. And beyond
theories, my practical ability has been greatly improved
thanks to the vast amount of case studies, project simula-
tions, and group discussions. After graduation, | grabbed
the market opportunity by joining a friend's entrepreneur-
ial team -- Bohui Education Technology, which is dedicat-
ed to education empowered by technology, and found a

new track for my career development.
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SJTU-KEDGE
Global MBA 2015 Intake

Bohui Education Technology Co.,Ltd.
Co-founder
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MY CAREER CHOICE

Bohui Education Technology specialises in programming
courses for kids (Jupiter Maker is its brand of program-
ming for kids), the developed system curriculum and
Al-assisted teaching system are the trump cards of Bohui.
As the head of market operations and branding, | often
summarize market needs and teaching experience, and
forward them to technical and course R&D teams to
ensure that core products keep pace with the times. We
concentrate on investing in Shanghai and its surrounding
areas, focusing on a more flexible OMO teaching mode,
and setting up offline stores and cooperation points. We
also work with several public schools in Shanghai, provid-
ing immersive project-based learning and coaching
sessions for kids programming competitions. Unlike other
educational institutions that focus on offline and scaled
teaching, our light assets operating style, which combines
online courses with offline cooperation points, is more

flexible, replicable, and more risk-resilient.
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KEDGE IN MY MIND

First of all, the comprehensive curriculum of SUTU-KEDGE
EMBA helped me make up a lot of essential economics
knowledge for managers (accounting, auditing, finance,
etc.). The professors used a lot of case studies and group
exercises to make the otherwise boring content interesting
and the knowledge easier to learn. Moreover, the partici-
pants come from all walks of life, and many were entrepre-
neurs or came from private enterprises. When | talked
about my company in the case study, | often received
inspiring suggestions from them, which helped broaden
the thinking. The ideas | got from discussions were report-
ed back to my leaders, and | was able to get positive feed-
back to drive business changes. Talking with them also
helped me understand the role of HR in different compa-
nies. Many companies have incentives, talent develop-
ment systems and change tools that are worth learning
from. Finally, after 2-year study, we developed a deep
friendship with each other. To this day, we all meet occa-
sionally to share information about life and work, and
provide resources and opportunities to each other.
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SJTU-KEDGE
EMBA 2014 Intake

LVMH
HRVP of Bvlgari Greater China

FRAERAESE
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MY CAREER CHOICE

After graduating from EMBA, | began to seek changes
within the LVMH group. At the end of 2016, I started to
approach Louis Vuitton with a recommendation of the
group and became China HRVP of the brand in 2017. Over
two years, | gradually adapted to the working model of the
luxury industry. And at the same time, I also hoped to
make most of my years of HR experience to take initiatives
for management innovations. As a result, | applied for
adjustment and joined Bvlgari as HRVP for Greater China.
At Bvlgari, | was given a lot to play with on my own initia-
tive. On one hand, | adheres to Bvlgari's people-oriented
corporate culture, driving the management team to estab-
lish communication with front-line employees. During the
first half of the year after on boarding, | had almost visited
all the stores in greater china to understand the needs of
employees. On the other hand, I have actively innovated
at the strategic level, launching management training
programmes to reserve talents for the brand in advance to
match future business needs.
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KEDGE Business School offers 21 international bach-
elor and master programmes for Chinese students.
Including competitive programmes in the field of
supply chain, purchasing, wine, international sports,
logistics, art and creative industries, marketing
among others. Active and open-minded, the gradu-
ates are well adapted to an environment of change
and diversity, and keep bringing new ideas and inno-

vations to the business world.
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KEDGE IN MY MIND

At that time, | was studying on the Marseille campus of
KEDGE Business School. Located in the Calanques Nation-
al Park, the Marseille campus is surrounded by mountains
and rivers, showing an impressive beauty of nature. | like
the sea there, the warm and friendly people of Southern
France, and the cafes, dessert shops, handicraft shops,
and art galleries that can be found everywhere. That really
satisfied my expectation of the "Romantic France". The
"tough first semester" is still fresh in my memory, but as |
gradually mastered the language, | progressively adapted
to the rhythm. In the third semester where | went on
academic exchange, | met more students from different
countries, many of whom also have entrepreneurial back-
grounds, so there is a lot of exchange of ideas. They always
had multiple views on the same issue, which has greatly
broadened my horizons.

*EXEHE ¢/ % | Original interview from France Alumni Chine
i
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KEDGE Business School
MSc. Entertainment Media Management 2010 Intake

Guoling Internet Technology (Shanghai) Co., Ltd.
Co-founder & CEO
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MY CAREER CHOICE

| realized my passion for marketing and communication
through nearly 10 internships | did during college days.
After that, | worked in a number of industries before the
idea of creating my own business came into mind in 2017.
In that direction, | got myself involved in Vanke's internal
entrepreneurial project. And | also studied the areas of
elder-support and childcare. In 2019, | finally determined
to establish, with my partner, Guoling Internet Technology,
and became an entrepreneur. Now, | am not only in
charge of the operation management of the company, but
also responsible for product planning and human resourc-
es, becoming a big "housekeeper" who keeps an eye on
everything. Now, as | have the initiatives in hand and |
could make decisions very rapidly in accordance with the
latest trends, | finally have this "sense of security". | start
studying law, digitalization, management, and this year|
have been enrolled in an EMBA programme and met a
bunch of like-minded classmates. I really enjoy this kind of
efficient growth.
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KEDGE IN MY MIND

| joined a student association called Phoenix at KEDGE.
Phoenix helps young people with disadvantaged back-
ground, some of whose parents are immigrants. It aims at
ensuring equal opportunities of development for these
young people by providing them with support in academ-
ic, cultural and sporting activities. To increase the impact
of the association, | led an outreach team to raise funds,
which shared some similarities with running a company.
At KEDGE, there are many seminars on entrepreneurship,
from which the sharing of practical experience was of
great value to my work in Phoenix. Under my leadership,
the assistance project in Phoenix has grown from 1 to 11,
covering over 600 students. The experience had sway over
my career choice. Instead of seeking to work for a
renowned company, | would rather give full play to my
own innovative strength and create values in a field that |
enjoy and excel. Therefore, together with two friends met
at Phoenix, | moved to China and embarked on an entre-

preneurial journey.
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Programme Grande Ecole 2011 Intake

Luneurs
Founder & CEO
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MY CAREER CHOICE

I had run a start-up project of football teaching with two
other KEDGE alumni before founding Luneurs. However,
due to some imposed limitations on the venue, we had to
drop the project when it was sailing smoothly. This experi-
ence also prompted me to choose to hold the deci-
sion-making power while building Luneurs. In a market as
competitive as Shanghai, it is not an easy feat to start a
new brand from scratch. Based on previous start-up expe-
rience, our team decided to put emphasis on Location,
Visual, Product, Safety, and Deco. The efforts we put on
the five aspects are pillars of the Luneurs brand. Both the
soothing atmosphere of its French-style stores and the
tasteful products have won Luneurs many of its loyal
customers. Unlike those internet-famous stores, Luneurs is
a part of people's daily routine. A start-up project that
features warmth and human touch is what I dream of and

enjoy.
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5kBE4¥ ZHANG Shengxiang

EE AR
ISLI IR HEE IR T 2019 £
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Bz FH

KEDGE Ry ISLI TNE R EIFETELE. NAZFE, FHiTH
EMFRIREEZNN— N EBEZHP M (Arcachon) i#
THRA—ANRAEMERDR. LI, RLBREGER
AL ABE. BH. BOEHR. F=ZEEHME 0B E
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INBITICHIBTRS | MUEF 7RIS LR ReE, 1F
IEAEIEE WS RESLEDME, BIET AF
BREE, A RS N ABE .

KEDGE IN MY MIND

KEDGE's ISLI programme was very practice-oriented. As
soon as we started school, we went to Arcachon, a holiday
destination next to Bordeau, for a week-long team build-
ing. Many professors have served as executives in
well-known companies such as Adidas, Danone, Airbus,
L'Oréal, Estée Lauder and have rich professional experi-
ence, and always shared business cases with us in class.
The curriculum of the ISLI programme was also very com-
prehensive and diverse. Apart from supply chain courses,
we also learned finance, marketing and other business
knowledge. Through business negotiation simulations,
group discussions and presentations, we developed our
business skills, the spirit of team work, and the ability of
delivering public speech, which was actually an overall

personal improvement.
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KEDGE Business School
ISLI Global Supply Chain Management 2019 Intake

Huawei
Intelligent Automotive Solution BU
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MY CAREER CHOICE

The learning of methodologies is one of the focuses of the
ISLI Global Supply Chain Management Programme of
KEDGE. And that allows me to, during some job interviews
in group, to give a clear thinking and lead the group to
deliver effective solutions to each case study. The strong
alumni community of KEDGE also helped me a lot. | got
my current job in the Intelligent Automotive Solution BU
of Huawei thanks to the information learned from one of
our alumni. In addition, I joined two alumni clubs in
Shanghai, one is Automobile & New Tech Club and the
otheris Supply Chain Club. Alumni from both clubs have
provided me with useful advice and enlightening guid-
ance. Despite their busy schedule as top management in
their companies, they still managed to meet me, gave con-
structive suggestions for my career development planning
and encouraged me to keep a good attitude during the
pandemic.
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KEDGE IN MY MIND

I had a very busy learning schedule at KEDGE. It was a
challenge, but it also made me better at making adjust-
ments, managing time and working productively. Mean-
while, pooling classes on some days meant that | had
large chunks of time on other days. There goes a tradition-
al Chinese proverb: traveling ten thousand miles is as
important as reading ten thousand books. Being interest-
ed in history and culture, | made use of my spare time to
travel in multiple European countries, stopping at every
famous football stadium of course. Furthermore, | became
the only Chinese to join the football team of Marseille
campus at KEDGE. Through routine training and competi-
tion, | became more familiar with European football
culture and expanded my social network. The communi-
cation with co-players having different nationalities,
cultures, languages and skin colors brought me cultural
insights and sensitivity. This proves to be helpful in my
current position, because as Press Officer at Shanghai Port
FC, I deal quite often with foreign football players.
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International MSc in Management (IMM) 2011 Intake

Shanghai Port Football Club
Press Officer
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MY CAREER CHOICE

In 2017, thanks to my passion for sports and my under-
standing of cross-cultural communication, I came onboard
Shanghai Port FC as Press Officer, realizing my dream of
becoming a journalism practitioner in the football indus-
try. As Press Officer, I'm in charge of all-year-round com-
munication. Annually, the FC competes in over 50 regular
matches. | need to prepare unstoppingly for pre and
post-match media open day, press conferences and player
interviews. Meanwhile, a large amount of media requests
must be dealt with and an increasing number of team
advertising activities needs follow-up. Looking back at the
past five years, I'm appreciative to the top management of
SIPG and the FC for their trust which gives me the opportu-
nity and the platform to make full use of the knowledge
learned and gain precious working experience. And also,
to the great team who has achieved great success which
constitutes the most unforgettable memories in my
professional life.
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KEDGE Alumni firmly focuses on its alumni and aims
to accompany them throughout their career. By creat-
ing local branches worldwide and developing profes-
sional clubs, the association builds strong connec-
tions within the community and even more space
where alumni may exchange, share and establish

business relations.
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BRESE
COOPERATION

=
Chesstar 214
AT VR Xt R
Chesstar VR-Game

ERFR:
—HRREHRER
Honeywell

Future New-Tech

Tara BEMSIH

Tara Scientific Schooner Visit

FREA:
EBZ AP KEDGE 17
Tihho Tibetan Art Centre

..2018....0........+....2019.

>
HARERE:
YATRUTHRTT

Louis Vuitton Exhibition

JERIR:
SRR E Uz 3T AEIB AL
Decathlon Logistics

& E-Commerce
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-
FERAPOE B

Nio House Company Visit

FitEmiE:
EHXI SRR

Luye Life Sciences Company Visit

RESEEEIRO
R NS EER

Porsche Training Center Company Visit

255 4S [5:
AEEEREIE AR
Mercedes-Benz 4S Store Company Visit

BRRE:
PEAXUERE
Hu Qing Yu Tang

Chinese Medicines Cultural Visit

.......+...20200000.....+.........2021.

N
KEDGE x METMAN:
HETHRZ TBY IP 4TS
KEDGE Alumni Chat:

Gl
RAZEDELE

Consumption Upgrading HEEEZH
HE AR TFMIPTE

HREETT LERE
Visit to Wonders & Watches
Exhibition in Shanghai

TEERIE AR
A. Lange & S6hne Watch Exhibition

A
2B/ NG IERD

Silk & Perfume: Social Meet-up
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ALUMNI GROUPS

ZEHEBEZERRASETERE 2 M5, 23R EBKRAS (KaSH) MitRRES. DERERTNZ BIENB. IR KK IMEN,
EREZENEEFERRRABLEMER, TR NNE, REBTER.

There are 2 alumni groups in China, one in Shanghai (KaSH) and the other one in Beijing. The 2 groups believe in the values of sharing infor-
mation, creating new opportunities and caring for the community. The aim of the 2 branches is to bring KEDGErs together, wherever they

may be in the world, at social events (after-work meetings, meals and excursions).

KaSH - _ KEDGE @ BELJING

tiskks LLERES Atwa

LtBRE= BES ' = TtEREE BES
SHANGHAI Board Committee : - BEIJING Board Committee

EREz 2K It ks 2K
PRESIDENT PRESIDENT
SHU Lucie Tian PRIESS
CHEN Grace
ESC2013 %% iERBARE - EZEEHEFT
ESC 2013 Intake [E|BRFEER MBA 2010 4%
SJTU - KEDGE
FELL Global MBA 2010 Intake
FEXEHEEED S
Playmobil [ENIAEE
Marketing & Communication Head of China Business Consultant
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KaSH B=: ELBXIEZR
Old Shanghai Gathering on the Bund

2018.6
KEDGE Bt RiRK B =
First Alumni Gathering in Beijing

2019.3
KaSH BE%: : 722 & 1B

Shanghai Gathering on New Retail & Photography
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BREES
ALUMNI GATHERINGS

IRER 2R & A4S
Beijing Gathering on Purchasing & Capital Operations

ﬂﬂﬂmlllnu; 5

2019.5
PERERE AT PEHES
Shanghai Gathering on Digital China

French School ﬂdumrﬂ.i
en

am

2021.5
EREFRRER
Cross-French Schools Gathering



(R SEE R KEDGE {ESERS (HE) SHEHALHEE CEEYHBEE. R AT HE.
SUPPLY CHAIN CLUB BRSEEE AT, HEEAL R BIBEAT. SECWE), (R HEEEN s BRI,
R BRI REASS. BETBRANDZNATE, HEARBRRNOE LK
BRETRER PR ERNAFEE R, BFRERNATENRSARMNNNE AR —,

ALUMNI CLUBS

KEDGE Supply Chain Club aims to combine multiple resources (KEDGE Business School,

Suppl KEDGE Al i,S ly Chain Industry A iati ly chai [ti i
BEEY, EENHBERRRIERERATT 11 MRERE, Bh 7 ANRLARS, 4 INEEEARARE, Kcﬂﬁ!’nygzﬁi T e T e ey e e e e
Edge

. e L supply chain talents headhunters and corporate partners, etc.) to promote the develop-
EREBELEREDERES, ARKINICIEBEEZRRATE, PERMTWUEE. BT WVENR, EEREIEDNATER

A EE_ERGRIEAR o

ment and innovation of supply chain management, to create a platform where people
share the most advanced theories, technologies, practices and information, to assist the
) ) B ) ) i sustainable career development of our club members. The goal of the club is to become
To date, there are 11 alumni clubs created and organized by KEDGE alumni in China, of which 7 are professional and 4 ) , ) o ) )
. ) o ] ] ) ] one of the most influential supply chain organizations in Greater China.
lifestyle. Events are regularly held to provide opportunities for alumni to share latest industry information, exchange

opinions and help to accelerate their growth both at personal and professional level.

KEDGE
ALUMNI
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ZHANG Ariel
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Global MBA 2017 Intake
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HEALTHCARE CLUB

KEDGE
HEALTHCARE
CLuUB

BRI=K
Club President
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LI Ken
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Global MBA 2013 Intake
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2020.10
FHEBHFES]

Luye Life Sciences Visit

2020.3
BIBERFTERTIAI
Fitness at Home Video Series

2019.4
PRREEDHSBIH
Hu Qing Yu Tang Visit

2018.8

“HEHFRN DER
Sharing Session

- Chinese Medicines Innovations

2018.6
“ERRE - AT s

Health & Sports Summit

LATEST
EVENT
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Made up of KEDGE alumni with profound healthcare background, the club is open to every-
one interested in healthcare. Inviting industry experts to share their experience and latest
information, thematic activities will be organized on a regular basis to serve as a platform
for further learning and communication in order to promote individual career develop-
ment, social network and personal leadership. With the industry elites as its backbone, the

club aims to develop prospective business intelligence for the healthcare industry by lever-

aging and combining cross-border resources.

HEALTHCARE [
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KEDGE BUSINESS SCHOOL
ENTREPRENEURSHIP
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BERHBEK
Club President

K
ZHU Tina
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EPFREER MBA 2015 2%
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tina801124@gmail.com
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2021.4

“BIAARBHRE " HER

Sharing Session

- Thinking Models of Entrepreneurs

2019.9
‘NEBBEERURTER DES
Sharing Session

Keys to entrepreneurial success

2018.11

“METBEHEINHE S HER
Sharing Session

- First steps to start your business
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EXENR. AERTEAEE: BREERISZRAFTR, BBHIBFITRETR, EHED
WIENF5; NERSBRENENMABXNF IR, AW IN B FH R ME RS,

With the aim of "creating opportunities", KEDGE Entrepreneurship Club serves as a platform
for exchange and cooperation among KEDGE alumni who are entrepreneur-to-be or have
already started their own business. Here, you can get the latest industry information, meet
well experienced entrepreneurs and experts from all industries and have direct communi-

cation with them through activities such as thematic salons, resources-finding meet ups,

start-up project consultancy, etc.
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Club President
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ZHENG Tony
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tonylooks@gmail.com
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Sharing Session

- Aland new technologies

2019.1
“REKBR, BFRIT DER
Sharing Session

Digital Future
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Digital BAR AR LR ARSHNTE, ERBESKEIERE 9 MARATL CRFET.
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ENFELZENIWED), FBILLERE TR HDENRN, EREZRK.

KEDGE Digital Club intends to integrate school, alumni and social resources to create a
platform for people from all industries to share their cutting-edge digital technology and
practical application of the most active topics. KEDGErs could benefit from a variety of
themed events organised by the club, inviting alumni and other experts from different

working fields to share their professional experience on a regular basis.
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Club President
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WEI Jianhua
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tcweijh@yeah.net
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2020.5

“BETHRSN 2F&

Sharing Session

- Opportunities and crisis under pandemic

2019.11
“BERENBFED 252
Sharing Session
Assets management and digital currency

2019.6

‘PERAZEETHERTS 2ES
Sharing Session

- Financial market under China-US friction
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EVENT
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Kk A RS B HERBINE,

KEDGE Finance Club is committed to create a finance-oriented platform of learning,
exchange and connection. Through articles, events and road shows, the club intends to
share the latest information, enable cross-border resource integration (knowledge, talent,

capital and public goods, etc.) and facilitate mutually beneficial cooperation both among

alumni and between alumni and the outside business world.
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Club President
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HONG Edwin
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584884965@qq.com
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2021.11

“RIEERR HER
Sharing Session

- Career Development Sharing

2019.11

“MRRERMERKRIT TS
Workshop

MBTI test and interview skills

2019.3

“RIEERBAY DER
Sharing Session

- Career development planning
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LATEST
EVENT
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AT EEAEENR, HERR GE T IRBRANTRERER, #H— R KREER.
AETIER. BIRRE, (RFEAS ZRRIES. 0. FIBFE.

Gathering KEDGE alumni from MBA, EMBA, DBA, master & bachelor programmes and HR
experts from all fields, KEDGE Talent Development Club is organized to explore, promote
and develop the most advanced HR management theories and practices, offering a plat-

form of exchange, communication, learning and friendship.
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AUTOMOBILE & NEW TECH CLUB
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Club President

HONG Grace
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graceryh98@163.com
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2021.5

PRSI

Nio House Company Visit

2020.5
“BIRFERETL L ENFER
Webinar - Auto industry in economic downturn

2019.12
RESBEEIRL & KRS
Porsche training centre & Volkswagen plant visit
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The KEDGE Automobile & New Tech Club intends to integrate the resources of good quality
of the board committee members in the industry and organize various themed visits, to
provide KEDGErs with the cutting-edge automotive information and appreciate the charm

of automobiles and technology!
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Club President
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SHI George

EBZEARE - EZENHEFR
EPFREER MBA 2012 2%

SJTU - KEDGE

Global MBA 2012 Intake

=
[~}

19819612@qq.com
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LR NFRmRBNE

Donation to Huaxing Primary School

2021.7
‘BERTAHERE" THIFR
Sharing Session-Running Injury Protection & Rehabilitation

2021.5
“—IBENRE" AEEHD
50km charity Walking Event

2020.11
LIBEFRSHI 2020 BEFITEE
2020 Shanghai International Marathon

2020.9

“NARFREMELS SER
Sharing Session

- Runningin a healthy way

2019.5
—OENRE" AmER
50km Charity Walking Event

2019.2
SEINMEFR
Club New Year Gathering
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Masai Mara Club is a running & sports club created by KEDGE-SJTU EMBA & Global MBA
alumni. Combining the healthy running lifestyle with charity and medical assistance, they
have participated in many running races such as Shanghai International Marathon and

Dishuihu 24 hours Charity Run. MaSai Mara runs for health, for fun and for a positive life

spirit!
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Club President
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2021.10

FFERGL A ERD

Kids Basketball Experience Day

2020.12
ERAEFEFRIER
Parent-child running race

2019.5
ILELERR HESR
Sharing Session - Children psychology

2018.5
“YTEBCH OP A" TEYS
Workshop - Build your own OP boat
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With the slogan of “growing with our children” |, the club intends to gather KEDGE alumni
from all programmes, together with their children. It provides the ideal platform to discuss
about the problems encountered in children's growing process: education, psychology,
training, contests, etc. Lectures, salons, indoor and outdoor activities with specific topics
are regularly organised in order to widen the scope of network, find solutions to the pain

points in parent-child education and develop a healthier parent-child relationship.
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PHOTOGRAPHY & ART CLUB

B. KEDGE
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BERHBEK
Club President
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ZHAO Ivan
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2020.6

“IRFEIR” B

Dragon Boat Festival Photography Contest

2019.8
ZARBNMERBERADER
Teaser for Photofairs Shanghai 2019

LATEST
EVENT
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With the aim of capturing beautiful moments and appreciating art in life, KEDGE Photogra-
phy & Art Club intends to create a platform for alumni sharing the same passion to learn,
share and exchange. Through cultural activities such as themed salons, exhibitions, perfor-

mances and so on, the club hopes to contribute in the improvement of the members’ skills

and taste in photography and other artistic fields, bringing more fun into their lives.
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Moment Ten Club

ﬁ"‘. MOMENT TEN

\) CLUB KEDGE
RBAXERI LFEIEBHFZP

BRH=K
Club President

ETHEH
WANG Mini

EBEARE - EZENHEFR
EPFRTEER MBA 2018 2%
SJTU-KEDGE
Global MBA 2018 Intake

=
wongmini@hotmail.com

>
2021.12
WBHAFRBRILNREE HED
Moment Ten Club Opening Event

RIERD

LATEST
EVENT

FiEKEE, WRNXEHNINEERIX—Z”
18 IR A AR R RS, AR B AR R NERSEABEANIMNEITERE BEF
BREHR, HRAEEENAN, NMIHKEET BTN REENET,

"Life is the moment we're living now."
Through reading and reading-related activities, KEDGE Moment Ten Club hopes to help

people get rid of the information overload and find a way to slow down, so as to find their

inner peace and discover the true purpose of life.
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BRAEEHNBEEFREREEHN—R, MEENER—&
FIMARSS, RETRBRANG, MEARKER. Hill
S5TIFla. MEMNEIR MBA RI2%E, XIGEBRE
BeIKAPRMLE, RERVER, XERITIAEDG, T
EANMALREEL o

By becoming a member of KEDGE Alumni, you are en-
titled to numerous services and exclusive benefits,
such as online alumni directory, job offers, MBA
courses at reduced prices, etc., which will help you
build your global network, solve professional prob-
lems, renew your knowledge and strengthen your

overall competency.
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REHF BREIRS
KEY NUMBERS SERVICES

FEIHEFERRES (KEDGE ALUMNI) 22— N2 ANERRMLS, LR T 2RE M7 (RE. ¥, B85, 26, B2 5%, FE. 888, EENHEFERREE N R ERHT—RT
®ItE) AVERW AL, HIARSS 57E .

The KEDGE Business School alumni association is a powerful international network of professionals from all sectors of activity (purchasing, KEDGE graduates have access to a range of
logistics, business, finance, management, marketing, communication, wine, etc.). services and events.

74,000+ 200+ ALOMNI

SEREEN F FHIRKEEDN U
WORLDWIDE GRADUATES YEARLY EVENTS AR R A B R PN BRRES
KEDGE ALUMNI Official Website THEMED INTERNATIONAL
1 OO+ 2 OOO+ CONFERENCES BRANCHES & MEET-UPS
Y 4
2P SR _
GLOBAL BRANCHES CORPORATE PARTNERS v kedgebs-alumni.com

ZEHHEEZERETESSFHETINEES5E, IEA 4,000 ZE2FEREKMERRAEFEL R

Key player in the market of China's higher management education, KEDGE now has over 4,000 Chinese and international alumni living and

working in China.

1,081 75 HOE A Bk PO AL AR
EFFMBATE W TRy e LIAISONS s
GLOBAL MBA L TE

EA-DBA

4,000+

UREETERE
ALUMNI IN CHINA

2,694 2358

#E & FETE - EMBATRE SHSTIENS ONLINE ALOMN
BACHELOR & MASTERS ki EMBA OFFERS DIRECTORY
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BRANE - L=k MBA 1R72

BENEFITS

FEHBEFRRAIUEFERR / B
[RIR% | BRI, ULZEMN15E1E MBAIRIE,
MBA TMH R WK EMESE R RER
RIZZX—NRARFEHRRENEREMN
R, RIESHEHMNEEEE, BEETM
BRRSERFRZEINREE, EEh
R A FRI4!

KEDGE alumni are entitled to MBA courses
on different campuses of KEDGE in Paris,
Marseille, Bordeaux and Shanghai at spe-
cial prices! MBA alumni can have one free
course per year! The benefit is dedicated to
bringing a continual upgrading of manage-
ment knowledge and skills and helps to

expand the network among alumni.

RZ %15 MBA ig12
MBA COURSES AT REDUCED PRICES

KR - IEHBERER

15% L0

ALUMNI PREFERENCE - ALL ALUMNI
(NON-FEE PAYING)

15% off regular price

KRS - BaRR*

25% LB

ALUMNI PREFERENCE - LIFE MEMBERSHIP* ALUMNI
(FEE-PAYING)

25% off regular price

MBA &k

FE—RRZE MBA 1R1Z

MBA ALUMNI

One free MBA course per year

73500 7T ({RPR 2013 FZAINF )
the alumni network is 500 (2 nrolled before 2013).
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BN E - A KEDGE K1

BENEFITS

5% RMEEHZE MBA F3&5, BIEH
=AY KEDGE K, k18 EHE F B 58,
MBA IRIZELIRALE, E2X NG
REREREEERT LIS, BANASZS
SSAERY, HEEERIAYR RS,

Spread knowledge! Share with your friends
and colleagues your MBA experience and
become a KEDGE Ambassador with
attached rewards which will renew your
knowledge, empower yourself and boost
your professional development.

FE73 KEDGE XfiE
BECOME A KEDGE AMBASSADOR

MBAINE,

If your friends or colleagues are successfully enrolled, you

will be entitled to the rewards™:

RRINHETE 3 iR A B 5
—RJ9HA 5 REIR2E MBA R72 (SEMINAR)

3 or more participants referred
Afully sponsored 5-day MBA SEMINAR

FRTHEETE 2 (IF 5

—/RHR 5 REVFRZE MBA IR12 (SEMINAR, BTEFATEEE)

2 participants referred

Afully sponsored 5-day MBA SEMINAR (accommodation &

transport excluded)

FETHIEETE 1 (15
FAEEFPENE

1 participant referred

4 sets of management books

more information
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NEW KEDGE

+

TERENTRR A F iz —, EEHREFBEIERE R
A SHBER N R, MBNEREERE
2T, 2021 FRZEENHBEFERS LBREAFE
{EEPR MBATRERZE 19 F, BEMFAEARKFEIE
EFRNE 11 F. £L8, ZEEIBEEF SR
FERFREFNPEFRAERIREARKDIR T E=]E
AREE ...

KEDGE Business School, one of the top European
business schools, moves forward in the international-
ization and excellence of its programmes with an
increased commitment to China. Year 2021 marks our
19t year cooperation with Shanghai Jiao Tong Uni-
versity. The same year, in Suzhou, the Sino-French
Institute with Renmin University of China has come
into its 11* year. In Shanghai, the Sino-French Insti-
tute with China Central Academy of Arts has wel-
comed its 3 intake of future bachelor graduates on

its Lingang campus ...
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FEINHBFRERMAENEERFER — B REaSBEEF MR (Bordeaux Ecole de
Management) FSZEEFFT (Euromed Management) F 2013 &£ 7 BIER&FH ML, =W
SHEERERAHNENEFER, RETZESSHERFRERS (Conférence des Grandes
Ecoles)o

SEREX
CAMPUSES

BHENZEEIHEEERZ2HRNHTZ (DT 1%) RANAERMNRELREINEGRR
(EQUIS). EEFEEE¥RNE (AACSB) MEETABEM NS (AMBA) = KER 2% INIE

B—REF .

In July 2013, KEDGE Business School was founded from the merger of two renowned busi-
ness schools: Bordeaux Ecole de Management and Euromed Management. Member of Con-
férence des Grandes Ecoles, KEDGE is now one of the best business schools in France.

Member of the 1% top business schools across the world, KEDGE holds the triple crown
accreditation - EQUIS ( European Quality Improvement System ), AACSB ( The Association
to Advance Collegiate Schools of Business ) and AMBA ( Association of MBAs ).

‘ 22 AVBR
N \
EQUIS k é&%ﬁg W ACCREDITED

BORDEAWX &/R% @ AV'GNOg FItRES =3
BAYONNE B @ © TOULON £t ——
MW\ARSEILLE 2% Q © BASTIA BIFET

© D#KAR AIE/R

o KABK
PERMANENT CAMPUSES

BIERE
ASSOCIATE CAMPUSES
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@ suznou M
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L

2016 &, EHEBNERVERIVET, %
EIHBEFRETRERE . RPRFE
BT PRREAZRFEZRGRITEER
BEMY, BRIZTREZASRPE IR
EXBENTINEED I, EEIHE
FHRBERKMNBESFERNE, HFHR
ERFBRASR, HEEFZAR. XU~
AHIEIFR AT

SHANGHAI

In 2016, under the witness of government
officials of both China and France, KEDGE
Business School, Central Academy of Fine
Arts and the Sorbonne University signed
the cooperation agreement to set up a new
Sino-French Institute of Arts and Design
Management. It was the only Sino-foreign
cooperatively-run education institution
approved for formal admission among
Chinese art universities. KEDGE Business
School will provide strong support to CAFA
with its academic strengths, to jointly
develop international talents in art and

cultural industries.
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2003 £, FEHIBEFRS LEBEAFIA
RETE, EZRRIRXAIGIEENSE
Fr LERX, HHEF Global MBAIE
FERBAFRHEMASEF Nz —, 1
EERAE AR MERT .

SHANGHAI
The cooperation between KEDGE Business

School and Shanghai Jiaotong University
(SJTU) in 2003 contributed to the creation
of SJTU-KEDGE Global MBA programme
and the establishment of KEDGE Shanghai
Campus. SJTU is one of the top higher edu-
cation institutions in China and an interna-

tionally recognised research university.

M

2010 FRIIBIFINRE, (R T AR
FHRETEARKEZNEEURTEARK
FHREFRIEE. ZENBHFRELE
BMBEFR, EREFRARERTT L.

SUZHOU

The opening of the Suzhou Campus con-

tributed to the creation of the Institut Fran-
co-Chinois (Sino-French Institute) in part-
nership with Renmin University of China. A
five-year Bachelor-Master programme in
Finance is created as a result of the cooper-
ation between KEDGE Business School and

Renmin University of China.
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KEY NUMBERS

282

PEFREREELRE
ACADEMIC PARTNERS

60

MFEEHER
STUDENT ASSOCIATIONS

74,000

ZeBELE
ALUMNI

172

HHEREER (HP45%NERREE, KE301MER)
PERMANENT FACULTY MEMBERS
(45 % OF WHOM ARE INTERNATIONAL )

14,800

FIRE 14,8008 F4E (HP25%NEFFAE)
STUDENTS (25% OF WHOM ARE INTERNATIONAL )

36

MEERRL L FER
EEMIZIHRIIZERE
MANAGEMENT AND
DESIGN PROGRAMMES

7 + 3

KKAREK PMEEREK
PERMANENT CAMPUSES ASSOCIATE CAMPUSES
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FEHRA
MAIN RANKINGS

4’.; H

S0
SR E40

KEDGE RANKS 9™ AMONG
FRENCH BUSINESS SCHOOLS
KEDGE RANKS 40™ AMONG
EUROPEAN BUSINESS SCHOOLS
FT

FINANCIAL

2021 (#EBIR) / Financial Times 2021 TIMES

ARIE
~
£EHREE2
2" BACHELOR IN FRANCE -
2020 {BRAIR) / Le Parisien 2020 ! I-e Pa"SIQ“

FERBEARF-EEHEF T GLOBAL MBA

EIXFE45

SJTU-KEDGE GLOBAL MBA RANKS
45™ WORLDWIDE

FT

FINANCIAL

2021 (&BEETIR) / Financial Times 2021 TIMES

B AR
EXPERTISES

4

CENTRES OF EXCELLENCE
el er A e ST

CENTRE OF EXCELLENCE CENTRE OF EXCELLENCE

MARKETING
2 NEW SUPPLY
CENSUMPTION QHAIN
KEDGE KEDGE
T EHSHIESE HIREEIR
CENTRES OF EXPERTISE
=NEAERSTHC

EXPERTISE EXPERTISE

HEALTH CARE

& INNSSVATION

KEDGE KEDGE

RS Bl H EREB

The School has 4 centres of Excellence and 3 centres of Expertise, enabling
continued advanced academic and applied research, initial training and
executive education. Partnerships with companies and organizations legiti-

mate KEDGE’ s influence on managerial practices in these areas.

EEHHEZERIEE 4 PEEMTHRON 3 MEWHRFL, REESNS
RFEASNEBHF. PIRB)SSREEARHERIZ. SREEWHAR

BB RN R RIRA T AR X LU A B IR L BRI 2P,

60

CENTRE OF EXCELLENCE

SUSTAIN-

ZaBILITY

KEDGE

AIIFREE

SEEFAR FINANEE

REC®NSIDERED

CENTRE OF EXCELLENCE

FOOD, WANE &
HO®SPITALITY

KEDGE

BRRAEESEEEE

EXPERTISE

CREATIVE
INDUSTRIES
& CUELTURE

KEDGE

) =vaa 250 414
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Join KEDGE Alumni Community in China. Bring your experiences and your dreams.
Together we will make it stronger and better!

JOIN US *

MNERAEIIN KEDGE k& ik EER %53F(] FORMOREINFORMATION * ¢ = « ¢ ¢ ¢ o o o ¢ o o o o o o s o o o o oo o o o oo o ot oo oo o oo oo o oo oo oanos
HEASHRRZFE, BASHINRERAR
ABUSEAR

If you want to be involved in the KEDGE PXERM RREER

www.kedge-bs.cn kedgebs-alumni.com
Alumni Community or provide support and

services to the association and alumni,

please contact:

?‘ RIERSS % RIFITAS RISDEF

BB R KEDGE KEDGE

T Bk
WAN Linglin

T KRR R RBREIE
EEHEE R LERX o I 4 WIEMIE S

E ~ KEDGE BB EEIBEFR
Marketing & Alumni Relationships
Senior Manager
KEDGE Business School
Shanghai Campus

J
+86 218023 8533 m % Linked!
M= LinkedIn

Linglin.wan@kedgebs.com




